SHOW ANNOUNCEMENT:

NATIONAL RESTAURANT ASSOCIATION RESTAURANT, HOTEL-MOTEL SHOW
AN IBP EVENT
May 21-24, 2011 -- CHICAGO, ILLINOIS

McCORMICK  PLACE
1. Summary 
The National Restaurant Association Restaurant, Hotel-Motel Show has been selected to participate in the CY 2011 International Buyer Program, to be held in Chicago, Illinois, May 21-24, 2011. For additional information please refer to the NRA website:
http://www.restaurant.org/show
2. Event Description
General Description and Exhibit Hours:
A. The National Restaurant Association Restaurant, Hotel-Motel Show (NRA Show) is one of the largest foodservice and hospitality trade shows in the western hemisphere. It is sponsored and managed by the National Restaurant Association (NRA). Attendance is open to all individuals related to the foodservice, restaurant and hotel industries. The NRA welcomes visitors from around the world. The 2010 Show attracted 4,603 international attendees plus 758 international exhibitors bringing total international attendance to 5,361 representing 115 countries. The total audience came to 57,892 with exhibitor personnel accounting for 15,835 of the audience.  There were 1,755 exhibiting companies representing a total net square footage of 482,716.
B. The International Wine, Spirits & Beer Event (IWSB), a separate, two-day event will again be held in conjunction with the 2011 NRA Show. It will take place May 22–May 23, 2011 from 11:00AM to 5:00 PM.  IWSB came on to the scene three years ago and proved to be a winner.  It is the only beverage alcohol event exclusively for foodservice and hospitality operators. Now in its third year, IWSB provides operators with a highly focused forum for beverage alcohol products, information and contacts.  IWSB offers face-to-face contact with a wide array of vintners, distillers and brewers as well as host beverage-alcohol pairings and a wide range of educational programs. This event, a show within a show, requires separate qualifications, registration and badge for entrance.  Qualified IBP trade delegation members would receive a discounted registration fee.  Qualified attendees are the decision makers for the purchase of alcohol in their restaurant or hotel.  Please contact Patti Beese pbeese@restaurant.org for more information.  
C. International Trade Center hours
Saturday, May 21, 2011
8:00 am to 5:00 pm
Sunday,   May 22, 2011
8:00 am to 5:00 pm
Monday, May 23, 2011
8:00 am to 5:00 pm
Tuesday, May 24, 2011
8:00 am to 3:00 pm
D.  Attendee Registration hours
Opens approximately one hour before the Exhibition and closes approximately ½ hour after the conclusion of the Exhibition each day.
E. Exhibition hours
Saturday, May 21, 2011
9:30 am to 5:00 pm
Sunday,   May 22, 2011
9:30 am to 5:00 pm
Monday, May 23, 2011
9:30 am to 5:00 pm
Tuesday   May 24, 2011
9:30 am to 3:00 pm 
F. Education Sessions and Seminars
NRA will include more than 60 educational programs covering a wide range of topics ranging from food security, recruitment, retention, reinvigorating an established restaurant, supplier certification and evaluation, effective marketing, service excellence, leadership, motivation, overcoming training language barriers, managing in real time, technology and training, e-purchasing, labor management, handheld POS systems and more.
G. Education Session hours 
Saturday, May 21, 2011
9:30 am to 5:00 pm
Sunday,   May 22, 2011
9:30 am to 5:00 pm
Monday, May 23, 2011
9:30 am to 5:00 pm
Tuesday, May 24, 2011
9:30 am to 3:00 pm
H. Product Categories
There are approximately 900 different product categories directly related to the restaurant/foodservice/lodging industries represented at the NRA Show which include, but are not limited to equipment, food, non-alcoholic and alcoholic beverages, furniture, furnishings, paper, plastics, supplies, services, tableware, linens, technology, entertainment and uniforms.
I. Posts in the following countries have been designated best prospects in the above industry sectors: Bulgaria, China, Germany, France, Italy, India, Japan, Mexico, Philippines, Qatar, Romania, South Korea, United Kingdom, Vietnam, and Spain.
J. Target Audience
Everyone involved in buying or influencing purchasing decisions including, but not limited to corporate executives, owners/operators, chefs, franchisees, managers and purchasing agents of foodservice, bar managers, sommeliers, hotel/motel operations, cruise lines, airlines/commissary, entertainment/concessions, military, health care and contract foodservice.
4. Event Promotion
A. Registration procedures for IBP trade delegations
Registration for international attendees will take place in the North Building, Level 2 Lobby, McCormick Place, Chicago, Illinois.  
B. There is no pre-registration fee for qualified buyers who are members of an official IBP delegation.  Attendees who register with the NRA directly cannot later be added to IBP delegations.
C. There is no pre-registration required for attendance at the education sessions.  Delegations organized through the DOC and interested in attending general and technical sessions can do so with their general badge, no additional costs are associated.
D. The International Trade Center will house a lounge area and conference rooms for international visitors. Conference rooms are free of charge on a first come, first served basis. Translators will be available to assist attendees in the Center but are not available to accompany them on the floor.  NRA can provide name of translating companies if attendee wishes to hire a translator. 
E. The International Trade Center will be staffed by USDOC trade specialists who can assist international buyers in identifying and meeting with U.S. exhibitors whose international business objectives match their own. 
F.  The NRA will host an International Reception on Saturday, May 21, 2011 from 5:00-6:30PM at McCormick Place in Room N427.
G. Exhibit hall entry: No fee for trade delegates.
H. Letters of invitation will be available for delegates beginning in November in the International section of the NRA Show website at www.restaurant.org/show
5. Hotel Information
Complete hotel information including participating hotels, room rates and availability can be found in the Housing & Travel section of the NRA Show website at www.restaurant.org/show. Reservations can be made online or by phone. Confirmations will be sent within 24 hours if reservations are made by phone. 
