U.S. DEPARTMENT OF COMMERCE: INTERNATIONAL BUYER PROGRAM
INTERNATIONAL HOME + HOUSEWARES SHOW
CHICAGO, ILLINOIS, MARCH 6-8, 2011


EVENT DESCRIPTION
THE INTERNATIONAL HOME + HOUSEWARES SHOW IS THE WORLD'S LARGEST HOUSEWARES-ONLY MARKETPLACE, WHERE CLOSE TO 2,000 EXHIBITING COMPANIES HAVE THE OPPORTUNITY TO SHOWCASE THOUSANDS OF NEW PRODUCTS AND DESIGNS IN OVER 750,000 SQUARE FEET OF EXHIBIT SPACE.  SHOW CATEGORIES INCLUDE: DINE + DESIGN EXPO FEATURING COOKWARE AND BAKEWARE, TABLETOP & KITCHEN ACCESSORIES, GOURMET FOOD AND PRODUCTS, HOME D,COR AND GIFTWARE, HOME TEXTILES, CHINA, CRYSTAL AND SILVER; CLEAN + CONTAIN EXPO FEATURING BATH & SHOWER ACCESSORIES, CLEANING PRODUCTS & SUPPLIES, GENERAL MERCHANDISE AND IMPULSE ITEMS, HARDWARE SUPPLIES, OUTDOOR LIVING PRODUCTS, PET SUPPLIES, HOME ORGANIZATION AND CLOTHING CARE PRODUCTS, PROMOTIONAL PRODUCTS; WIRED + WELL EXPO FEATURING HOUSEHOLD ELECTRICS, KITCHEN ELECTRICS, MAJOR APPLIANCES, PURIFIERS AND FILTERS FOR WATER AND AIR, ENERGY CONSERVATION PRODUCTS, FLOOR & CARPET CARE, PERSONAL CARE ITEMS, HOME HEALTHCARE, AND GLOBAL CROSSROADS FEATURING INTERNATIONAL PAVILIONS INTERNATIONAL HOME + HOUSEWARES SHOW 2010 STATISTICS BUYER ATTENDANCE: OVER 20,000 INTERNATIONAL ATTENDEES FROM OVER 120 COUNTRIES
TOTAL NUMBER OF EXHIBITORS: NEARLY 2,000 FROM OVER 35 COUNTRIES NET SQUARE FEET OF BOOTH SPACE: 752,135.


A. EXHIBIT HOURS:
MARCH   6       SUNDAY          
8:30 AM - 5:30 PM
MARCH   7       MONDAY  

8:30 AM - 5:30 PM
MARCH   8       TUESDAY        
 8:30 AM - 5:00 PM
SUNDAY AND MONDAY WILL FEATURE A SOFT CLOSE ALLOWING FOR BUSINESS ON THE SHOW FLOOR TO CONTINUE AFTER THE OFFICIAL CLOSE OF THE SHOW.

B. SEMINARS
INTERNATIONAL HOME + HOUSEWARES SHOW PROVIDES VISITORS WITH INSIGHTFUL AND PERTINENT EDUCATIONAL OPPORTUNITIES, FROM SEMINARS TO FREE CONSULTING. THE EDUCATIONAL SEMINARS
DURING THE SHOW (AT NO ADDITIONAL CHARGE) INCLUDE SUBJECTS SUCH AS COLOR, TRENDS, SUSTAINABILITY, VISUAL MERCHANDISING, BRANDING, GLOBAL RETAILING AND CONSUMER PREFERENCES.

THE ANNUAL INDUSTRY BREAKFAST, AT A NOMINAL CHARGE, PROVIDES AN OPPORTUNITY FOR HOUSEWARES PROFESSIONALS FROM AROUND THE WORLD TO HEAR A STATE OF THE INDUSTRY MESSAGE FROM THE IHA CHAIRMAN AND A CELEBRITY ADDRESS. FOR SEVERAL YEARS ALREADY, AN OVERVIEW OF THE U.S. HOUSEWARES MARKETPLACE AND SUBURBAN CHICAGO RETAIL TOUR HAS TAKEN PLACE ON THE DAY AFTER THE SHOW.  THIS EVENT IS ALSO PLANNED FOR THE 2011 SHOW AT NO ADDITIONAL COST.
PRE-REGISTRAION IS REQUIRED. DEADLINE FOR SUBMISSION OF GROUP REGISTRATIONS FOR THE RETAIL TOUR IS JANUARY 3, 2011 (SPACE ON THE RETAIL TOUR IS LIMITED AND FILLED ON A FIRST COME, FIRST SERVED BASIS). 
C. PRODUCT CATEGORIES 
COOKWARE AND BAKEWARE, TABLETOP AND KITCHEN ACCESSORIES, GOURMET FOOD AND PRODUCTS, HOME D,COR, GIFTWARE, HOME TEXTILES, CHINA, CRYSTAL AND SILVER; BATH & SHOWER ACCESSORIES, CLEANING PRODUCTS & SUPPLIES, GENERAL MERCHANDISE AND IMPULSE ITEMS, HARDWARE SUPPLIES, OUTDOOR LIVING PRODUCTS, PET SUPPLIES, HOME ORGANIZATION AND CLOTHING CARE PRODUCTS, PROMOTIONAL PRODUCTS; HOUSEHOLD ELECTRICS, KITCHEN ELECTRICS, MAJOR APPLIANCES, PURIFIERS AND FILTERS FOR WATER AND AIR, ENERGY CONSERVATION PRODUCTS, FLOOR & CARPET CARE, PERSONAL CARE ITEMS, AND HOME HEALTHCARE.

D. TARGET AUDIENCE
THE INTERNATIONAL HOME + HOUSEWARES SHOW SEEKS TO ATTRACT PROFESSIONALS IN THE INTERNATIONAL HOME AND HOUSEWARES BUYING COMMUNITY, REPRESENTING RETAIL, IMPORT AND DISTRIBUTION CHANNELS.  THE INTERNATIONAL HOUSEWARES ASSOCIATION (IHA) ADVERTISES AND PLACES EDITORIAL ARTICLES IN APPROXIMATELY 40 NON-US TRADE PUBLICATIONS THROUGHOUT EUROPE, ASIA, AUSTRALIA, SOUTH AND CENTRAL AMERICA AND CANADA AND HAS AN EXTENSIVE DIRECT MARKETING CAMPAIGN. IHA WOULD LIKE TO INCREASE ATTENDANCE FROM ALL WORLD REGIONS.

E. ONSITE PROGRAMS
A. THE INTERNATIONAL BUSINESS CENTER WILL PROVIDE:
- PRIVATE CONFERENCE ROOMS
- AN INTERNATIONAL LOUNGE
- DOC EXPORT COUNSELING
- ELECTRONIC EXHIBITOR DATABASE
- REFRESHMENTS
- COMPUTERIZED PRODUCT LOCATORS
- INTERNET ACCESS
- WIRELESS INTERNET ACCESS
B. DELEGATION BRIEFING:
INTERNATIONAL DELEGATIONS OF 15 OR MORE WILL RECEIVE PERSONAL SHOW BRIEFINGS UPON REQUEST WHEN THEY ARRIVE AT THE SHOW.

 


