U.S. DEPARTMENT OF COMMERCE: INTERNATIONAL BUYER PROGRAM

WINDPOWER 2011

ANAHEIM, CALIFORNIA, MAY 22-25, 2011
1. SUMMARY 

A.   WINDPOWER 2011, the world's largest wind energy event will be held May 22-25, 2011, in Anaheim, California. Produced by the American Wind Energy Association (AWEA), WINDPOWER 2011 is also the premier wind energy event in North America and recognized as one of the fastest growing shows in the United States. WINDPOWER 2010 hosted over 20,000 attendees, nearly 1,400 exhibitors, and over 2,500 international attendees from 60 countries. The largest number of international attendees came from Canada, Germany, China, Denmark, Spain, South Korea, United Kingdom, and Mexico. WINDPOWER 2011 will also showcase more than 60 educational sessions, industry workshops, meetings and site visits to wind farms and other wind-related industry tours

2.  EVENT DESCRIPTION
A.
Overview: WINDPOWER 2011 is the world's largest wind energy event, with over 20,000 attendees, and over 1,400 exhibitors expected to attend the event. WINDPOWER 2011 is expected to attract a large international audience. The exhibition features major players in wind energy manufacturing, including turbine, blade, tower and sub-component manufacturers, and service companies, such as companies in project development, operations, engineering, construction, finance, legal, and training firms. The exhibition covers all sectors of the wind energy industry.

WINDPOWER 2011 is a must attend event for all wind energy and renewable energy professionals from around the world. WINDPOWER 2011 is the place to see wind energy products or services, learn about brand names in the industry, network with leading industry decision makers, and generate numerous high quality business leads.

B.
Target Audience: The audience profile for WINDPOWER 2011 includes persons involved in all segments of the wind energy business, including developers, services, manufacturers, dealers, distributors, utilities and local, state and government officials from the U.S. and overseas countries. Education is a key focus of WINDPOWER 2011 and the 2011 event will offer over 60 educational sessions with internationally recognized speakers. Sessions will focus on some of the wind energy sector's most important business and technology issues such as: current U.S. wind energy policy issues; developing and constructing wind projects; supply chain and manufacturing strategies; developing the transmission system; financing of wind energy projects and more.
C.
Scope of Exhibits: WINDPOWER 2011 is expected to feature over 1,400 exhibitors covering 355,000 net square feet of exhibit space. The following products and services will be represented:  

 Products
 Balancing equipment 
 Blades

 Braking equipment 

 Cables

 Castings 
 Controls

 Converters

 Electrical components

 Gearboxes 

 Generators

 Housings and frames

 Onsite components and solutions

 Raw materials 

 Small wind systems and components

 Towers

 Wind Turbines

 Yaw and pitch systems
Services

Construction, engineering and procurement services 
Consulting services

Development services

Erection services

Financial and investment services

Insurance Services

Legal Services
Logistical and transportation services

Operations and maintenance

Training Services


D.
Educational Programs: WINDPOWER 2011 will offer more than 60 educational programs, workshops and seminars focusing on the wind energy sector and business.  Many of these sessions will focus directly on international opportunities and challenges that international companies and countries are facing.  Please check the show’s web site:  http://www.windpowerexpo.org under ‘Education’ for further information.
3.   REGISTRATION 
Advance registration for WINDPOWER 2011 will likely open in December 2010.
All U.S. Commercial Service and State Department delegation leaders, staff, and other U.S. Commercial Service partners will receive a complimentary badge to the exhibit area and educational sessions (an $800 value). Pricing for WINDPOWER 2011 is not yet determined and will likely be available in November. As guidance, pricing for this program at WINDPOWER 2010 is provided, but is subject to change.
Show registration (exhibits only):  $175 for three day pass (vs. $375 for non-IBP attendees). This pricing is not finalized but is based on WINDPOWER 2010 costs. To see the full conference program at WINDPOWER 2011 visit:  http://www.windpowerexpo.org. 
4.  HOTELS
AWEA will post a list of participating hotels here: www.windpowerexpo.org. Since demand for hotel rooms during WINDPOWER 2011 is very high, international delegates should arrange their hotel rooms as soon as possible.  Shuttle bus service from the major hotels will be provided to and from the Anaheim Convention Center.
5.  ON-SITE EXPORT PROGRAMS
A)   International Business Center (IBC)
The IBC is the official welcoming and reception location for all international guests. The IBC will be located near WINDPOWER 2011 registration.
The IBC will include: 

-private meeting rooms

-interpreter services for language assistance

-lounge area

-refreshments

-phone, fax, and copier  
The IBC will be staffed during the following hours:

Sunday, May 22 

9:00 a.m. – 5:00 p.m. (Pre-Show hours)
Monday, May 23

9:00 a.m. – 5:00 p.m.

Tuesday, May 24

9:00 a.m. – 5:00 p.m.

Wednesday, May 25

9:00 a.m. – 5:00 p.m.   

B)  Electronic Matchmaking Services

This on-site electronic matchmaking service will enable international attendees and exhibitors interested in international business to connect onsite according to their specific interests.

C) Team Activities, Matchmaking and Export Counseling:
Events planned at WINDPOWER 2011 will include a Showtime program, one-on-one matchmaking services, export counseling and outreach conducted by USDOC and State Department staff, including members from the Energy Team and from Manufacturing and Service's Office of Energy and the Environment.   

1) Showtime and Matchmaking Programs:

We are looking at the prospects of conducting Showtime and Matchmaking programs for U.S. exhibitors at WINDPOWER 2011, which would be organized in collaboration with the Energy Team. If you are interested in participating in either of these programs please inform IBP Project Officer Mark Wells, and copy Nyamusi Igambi, from the Energy Team. The goal of the Showtime Program is to provide U.S. exhibitors with market briefings on export prospects and opportunities in the delegation leaders' respective markets. The goal of the Matchmaking program is to match international delegates (e.g. buyers) with U.S. exhibitors to produce export sales. Export counseling may include export market overview briefings, discussion of best export opportunities in the client's target markets, as well as matching delegation members with prospective U.S. exhibitors.  
2) Export Counseling 

The IBC will be staffed by USDOC and USDOC partners who will provide export counseling and assist international buyers in identifying and setting up meetings with U.S. exhibitors whose international business objectives match their own.

F)  Special Activities 
1)      International Reception 
Our plans are to have an international reception for all international attendees at WINDPOWER 2011.   All IBP registered international attendees, USDOC, State Department and EXIM Bank staff will be invited free of charge.  You will need to show your badge to obtain entry to the reception.  We will provide more details at a later date when the exact date, time and location are confirmed.
 
2) Plant Tours/Site Visits 
International delegations will have an opportunity to participate in pre-show or after-show plant tours or site visits offered by exhibitors who express interest in offering this benefit. Arrangements for the tours will be the responsibility of the delegation leader. Delegates will be responsible for expenses associated with participation in these tours.  Contact Mark Wells for more details on this program.

